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1 month on, the USBCELL is fully charged!
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Following the launch of USBCELL on Sept 19th 2006, this unique new battery category has won awards, hit web traffic milestones and been featured in blogs and magazines all over the world… and is available now to buy from www.usbcell.com and Dixons Group Stores.
For further information on the USBCELL range please visit: http://www.usbcell.com or contact: natalie@ranieripr.com
London, UK, October 23rd, 2006 – Moixa Energy, the renewable and portable energy solution specialist, who recently launched the USBCELL is pleased to announce that the launch has been extremely successful and has included key launch milestones such as:

· www.usbcell.com achieved 437k page views, 177k visitors within the first week

· USBCELL won a best presentation award at the premier US launch event for new technology www.demo.com , and was featured on front section of USA Today, and more recently (20th Oct in the Wall Street Journal)
· Achieved top ten on Alexa.com ‘mover’s and shakers’s’ ranking
· Achieved 2460th  most visited website in the world within 48 hours
(Demo Presentation can be viewed at: http://www.demo.com/demonstrators/demo2006fall/79898.php)

Simon Daniel, Director of Moixa Energy, commented, “USBCELL is an extremely innovative product on so many levels. As well as being a completely new patented idea and product category, it addresses so many issues including ease of use/portability through to being better for the environment than more traditional alkaline batteries. Our challenge was to get all the key messages out, simply and quickly. The speed at which we have overtaken traditional battery brand web sites without any advertising/media spend, is a reflection of how the web blogosphere works in promoting an idea, particularly if it's a powerful idea"
The strategy used to launch the USBCELL was simple:

-Have a product that is more usable, economic and greener for consumers and could be communicated just by the brand name, product image or idea. 

-Global product press release distribution targeting Blogs and online news feeds

-Press tour to visit key consumer and national publications in the UK market

-Launch presentation at www.demo.com (USA)

-Global corporate press release distribution

-Aggressive reviews campaign within UK press to deliver traditional hardcopy reviews

Daniel continued: “As the launch continues to gain momentum in all key market segments, we are becoming more and more excited about the potential of this new category that we have pioneered. We have new applications of the product coming out in the next few months and are looking forward to announcing to our already growing numbers of virtual fans!”

About Moixa Energy
Moixa Energy Holdings, founded by innovators Simon Daniel & Chris Wright, is a spin-out from Moixa, which pioneers advanced portable devices and interfaces. Moixa rethinks market axioms and creates new technology and intellectual property which it commercialises through licensing, joint ventures or creating new ventures.
Moixa Energy Holdings undertakes R&D and investment in renewable energy and portable-power technologies. Its vision is to invent technologies that provide consumers with better solutions for their mobile, office or home power requirements that are more usable, economic and environmentally friendly. Moixa aims to transform the need for traditional AC/DC power-supply adaptors used in consumer-electronics equipment. Over 8 billion are in use around the world resulting in considerable energy loss and wasteful production.
Moixa founder, Simon Daniel previously invented and licensed PDA folding-keyboard technology, which has been used on over 2m products, and is currently licensed by Mobility Electronics - Nasdaq MOBE for their Stowaway line of folding keyboards, and will also launch in the company’s new Think Outside Sierra folding keyboard for Bluetooth-enabled that was released on September 13th 2006, and is compatible with over 600 smartphones and PDA devices. 
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